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IN THE AGE OF AI



เรารู้  AI เพื่อเสมอ   รู้ มนุษยเ์พื�อชนะ



G.A.L.E



CUSTOMER OBSESSION
IS THE BEST GROWTH

STRATEGY.

ACCENTURE LIFE TREND 









The new
consumer

AGE OF NOW

AGE OF CHOICE

AGE OF CONFUSION
Disruption is everywhere 

AGE OF DIGITAL
INTEGRATION



7+ 8+
      9+

AVERAGE IS OVER





ONLY FAN IS ONLY WAY



1000 At 9.8 is way
better than 

100,000 at 5.0

JEFF HOFFMAN



(K.BANTOON BRAND)



1. THE EXPERIENCE



MAGURO CASE



PEAK END RULE













2. LOVE STORY OF BRAND







3.ช่างตัดเสื�อเล็บมงักร







MASTERY
EXPERIENCE

CEO BRANDING
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