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% Fiber “ Yarn ! Textile @ Finished textile ‘Apparel
-

Domestic use69%
Petrochemical Domestic use 49%

I

Knitted & crocheted fabric

Wearing apparels

i
|
|

Man-made fibers T Man-made fiber yarns

Made-up textiles Fur apparels

Polyester* Nylon
Acrylic Rayon Domestic

Carpets & rugs

Knitted & crocheted apparels = sales
30%

Natural fibers Natural fiber yarns Cordage, ropes, twine & netting L» Home apparels

4I I |

Cotton, Linen

Others textiles Others (manufacturing related)

v v
Export 51% Export 31% Export 70%

Sub-industries — Material/Information flow ===® Channel assembly
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2564*
Cambodia Lao o Lao
ambodia

9%, 19 0.3%

Malaysia _\ " 13%_\ _—

7% Malaysia
Indonesia
- 5%
Indonesia 18%
29% /_Thailand
10%
Viet Nam
Viet Nam

35%

54%
Thailand

19%

11 : Trademap 2021 59usulaggAny

5UN 3 NRCA TnewSeuiisuivusswmealuniinine ey

NRCA - Fibers
NRCA - Textile & apparel industry 0.00010
0.002 P
Vie Thailand
0.001 0.00005 .
gl e Moblur
0.001 Sabese - Cambodia
*.__._/_’_"_‘ 0.00000 ——= =
M
yanmar Myanmar

0.000
Thailand

-0.001
2544 2546 2548 2550 2552 2554 2556 2558 2560 2562

-0.00005
2544 2546 2548 2550 2552 2554 2556 2558 2560 2562

NRCA - Apparels NRCA - Textiles
0.0015 - 0.00010
0.0010 yans Vietnar
~~ 0.00005
0.0005 -
0.00000 . T Myanmar
0.0000 — . Thailand
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-0.0005 Thailand 900005
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Thailand Vietnam Indonesia Myanmar Cambodia
Y v % FTA or GSP(EU) v" EVFTA v" EU-Indo FTA v' GSP* (EU) X FTA or GDP (EU)
VIANAINTTAES /
a “1] I . . v EU = 12%*% EU = 0%!* EU = 0% EU =n/a EU = 12%*%
NOUISLHYUNININIIAT

% GSP (US) X GSP (US) % GSP (US) v GSP+ (US) v GSP+ (US)
AT It

18.61 10.63 6.68 6.44 6.31

USD/day*

Yygagandasmidmde 0% Tu 5 ¥ dasmEthidngeanues Most Favoured Nation (MFN) i 12% vesuszmeaanGn WTO® Amainenussrasiou wiean
S 20 Swidou | GSP : GSP Generalized , GSP™ : GSP-LDCs (Everything But Arms) | GSP+ : GSP for least-developed countries | 1 &.A. 63 ﬁmwuﬁﬂgﬂ
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Index 2557 = 100 Total sales

140 e Domestic sales_3mm

e Export value_3mm

110

50

Jan-62
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Oct-63
Jan-64
Apr-64
Jul-64
Oct-64
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