¢

ANT | Alipay -

GROUP

“Building Digital Ecosystem to Attract New Age
International Tourists”

Bank of Thailand Event Insights

September, 2023



TOURISTS ARE RETURNING TO THAILAND Alipay -4
MORE EXPECTED IN COMING MONTHS

Tourist data shows numbers on track to reach annual Growth in tourists and spending

target, ministry says e >15 million tourists to Thailand in first seven months, up

: : ' 384% year-on-year

 Well on track to achieve 25m target

* Total revenue generated from international tourists
during this period amounted to 638.16 million baht

* According to a Reuters, Thailand's economy likely grew
3.1% in the April-June quarter, driven by increased
foreign tourist arrivals

Favorite destination for Chinese tourists

* According to Alipay data, Thailand is the #1 destination
in SEA, and #4 globally

 >2m Chinese have travelled to Thailand this year

* More Chinese tourists expected with return of group
travel and plans for easing of visa requirements




H1, 2023

trends in China and
learnings

“Revenge Travel” Trend
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H1, 2023

Post-pandemic tourist
trends in China and
learnings

High-end luxury shopping experience

They are now looking for a more premium, hospitable, culture-rich
international travelling experience.
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GREATER EXPECTATIONS OF AUTHENTIC EXPERIENCES  Alipay -\

Travelers increasingly demand authentic, experiential-
oriented opportunities involving more meaningful
interactions with locals

amazin

THAILAND
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_ TAT “the Unseen New Series”project showcases five
Nl 22t aio up-and-coming attractions in each of Thailand’s

i,;:‘iﬂi ]W”’« T y Northern, Northeastern (Isan), Central, Eastern, and
T = e b s i\ Southern provinces handpicked by Thai tourists as
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‘W e < N SR emerging attractions offering new travel experiences
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Total revenue in second-tier cities has surged by 85%
compared to the pre-COVID-19 period, outpacing the
recovery rate of tier-1 cities (62%). This positive
outcome contributes to economic growth in local
areas.




GROWTH IN DIGITAL LIFESTYLES AS A NORM Alipay .!.

E-wallet becomes the norm for day-to-day transactions Rise of QR

; . R becomes standard in SEA
One in two people to use mobile wallets by 2025 =
QR Code payments forecast to grow over 590% in leading

SEA is the fastest-growing mobile wallet region in the world with more than 400m users by 2025, Southeast Asian market by 2028

compared to 140m in 2020

Volume of QR transactions will increase to 90 billion, from

Other Asian markets like South Korea will see accelerated adoption of e-wallets with 98.4% penetration R
13 billion in 2023

by 2025

China — Alipay is used by more than 1 billion Chinese consumers for payments within China and globally



WELCOMING CHINESE TOURISTS SINCE 2015

VISIT THAILAND YEAR | 2023
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Ongoing collaborations with TAT
to promote ‘Amazing Thailand’

>550,000 merchants across Thailand accept Alipay



FROM ALIPAY TO ALIPAY+
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SIAMESE SKY COLLECTION

Behold the exquisite Siamese Sky scarf collection, meticulously

hand-woven 1o capture the resplendent essence of o cloudless
morning sky. A sight so pristine and unobstructed, it evokes joy,
comfort and a sense of warmth, no matter where one may be.

This is the ethereal beauty of Thailand's sky, brought to life in

each and every exquisite thread.
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Jim Thompson was founded in |

by James Harrison Wilson Thompson, t
was responsible not only for reviving the 4
Thailand but showcasingthe irrepressiy
hand-woven Thai silk to the rest of t

Hand weaving has been a part of the t
way of life for many Thais throughout h
proud of our story and have a deep re
heritage, which is why we continue to
i ate unique colors and bed
that you'll be able to see in our scarf

These are inspired by the traditional vill
are made in our own mills, located in t
region of Thailand.

Alipay -4

Enabling a digital experience for key tourists

 Malaysians are the #1 in tourist arrivals to
Thailand, close to 2.5 million from Jan — July

* Chinese tourists are #2

 South Koreas are #3, with >900,000 arrivals

* Touch ‘n Go eWallet and Kakao Pay are now
accepted in Thailand

Major retailers like Central Retail, The Mall
Group and King Power already accept Alipay+

Our focus is on growing Alipay+ acceptance,
particularly in other cities and amongst SMEs

Support digitalization of SMEs with TAT



Strictly confidential

| Alipay+ successful cases - Japan & Thailand

ﬂ+ in Japan ﬂ+ in Thailand
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